
ACTIONS VIA E-MAIL 

BOARD OF DIRECTORS 

BUICK CLUB OF AMERICA 

 
Subject – 2013 voting issues. 

 

Background – On April 7, Bill Stoneberg notified the board of directors that electronic only 

BCA members were not provided the information to vote in the 2013 election of directors to fill 

expiring terms.  Brian DePouli suggested snail mailing ballots to electronic members or an e-

mail process.  Brian also noted this is a band aid for the 2013 election and a long-term solution 

must be found.  The ballot is included on the outer mailing pages of the Bugle, and these pages 

are not provided to the electronic versions.   

 

The long-term solution should be electronic.  There are only 56 electronic only members, but this 

number is expected to grow.   

 

On April 11, Mike Book notified the board that Joel Gauthier had informed him the return 

ballots have an incorrect zip code.  Joel contacted the Post Office and had the ballots re-routed.  

A lack of confidence in the USPS’ ability was expressed.  Due to two election errors this year, 

Jerry Courson suggested a special mailing with a corrected ballot be sent to all members.  It was 

pointed out that a special mailing could cause more confusion.  The correct zip code was posted 

on the forum by Pete Phillips.   

 

Joel reported receiving 20 ballots in the Post Office Box even with the incorrect zip code.  The 

Post Office explained that the first two digits of the box number are the same as the last two 

digits of the new zip code.  The USPS scanning equipment reads the Post Office Box and the 

city.  The equipment automatically corrected the zip code.  Accordingly, there should be no lost 

or returned ballots.   

 

Date of Motion –  First - April 12, 2013 

   Second – April 13, 2013 

 

Motions –  

 

Zip Code Issue - Motion made by Kevin Kinney to support the idea of allowing the ballots to be 

forwarded from the Post Office 46150 to 46250 with no further action.  THIS MOTION DIED 

FOR THE LACK OF A SECOND.   
 

Zip Code Issue and e-Bugle – A motion was made by Dick Sweeney to scrap the current election 

procedure and run a new election with the correct zip code.  Also, the e-Bugle members will be 

provided a ballot.  The motion was seconded by Keith Horsfall.   

 



Summary of Discussion – To achieve a fair election, Dick Sweeney favors scrapping the work 

done thus far and run corrected ballots in May.  Brian DePouli supports Dick’s suggestion, and 

in addition, Brian suggests the due date be extended until July.   

 

Kevin Kinney cautioned about an overreaction.  The Post Office is forwarding the ballots and 

Pete Phillips posted corrections on the forum.  A scrapping of the current ballots could be 

confusing and considered fiscally irresponsible.  Kris Syrdal also expressed that the zip code 

issue is not worth the confusion of a new ballot.  She suggested checking ballots mailed before 

the issue was discovered to determine if the Post Office had correctly routed the mail.  A check 

of approximately 50 ballots received indicates proper routing of the ballots.    

 

Vote – Motion failed (6 - 2): 

 

Rick Young – not voting   Keith Horsfall – No 

Kevin Kinney – No    Brian Clark – No 

Jerry Courson – No    Dick Sweeney – Yes 

Brian DePouli – Yes    Mark Lob - No 

Kris Syrdal – No 

 

Modern Litho printed ballots for the electronic members, and these ballots were mailed on April 

17, 2013.  The long-term solution for voting by electronic members has not been developed.   

 

 

 

Respectfully Submitted: 

 

 

 

 

Jerry L. Courson    



ACTIONS VIA E-MAIL 

BOARD OF DIRECTORS 

BUICK CLUB OF AMERICA 
 

 

Subject – XCEL Federal Credit Union (XCEL) 

 

Background –  Via e-mail on April 5, Mike and Nancy Book notified the board of directors that 

Ray DeQuintal, Business Development Executive of XCEL, contacted them regarding 

advertising in the Bugle.  Mike and Nancy felt the advertising was “slightly outside” our normal 

advertising base, and they were seeking guidance from the board regarding acceptability.  Mr. 

deQuintal’s e-mail stated XCEL wanted to advertise to BCA members for his credit union to 

acquire new, used, and refinanced vehicle loans, loans for restorations, and possibility savings 

accounts.  Mr. deQuintal also stated the BCA would need to request that XCEL make credit 

union services available to BCA members since XCEL cannot serve the general public.  Mr. 

deQuintal further states that XCEL provides credit union services to approximately 10 national 

car clubs including Vintage Chevrolet, Rolls Royce, Corvette, BMW, BMW motorcycles, 

Cadillac and LaSalle, and Porsche. 

 

Keith Horsfall stated we should check out the credit union before we expose our members to 

them.  Bill Stoneberg raised the issue of advertising space in the Bugle.  Could we accept the 

advertising without adversely impacting our ratio of advertising to content?  Mike Book stated 

we do not need the additional advertising income.   

 

Jerry Courson agreed to research this issue.  The due diligence covers three major areas which 

should be considered when reviewing any new advertising (and to a lesser extent any renewals) 

for the Bugle: 

 

1. Does the advertising company (or individual) meet BCA standards for advertising in the 

Bugle (Is it car related?  Will it interest our members?  Are there any benefits for the 

BCA?) 

 

2. Is the advertising company (or individual) financially sound and likely continue in 

business (Will they stay in business and stand behind their product?  Would any failure 

cause embarrassment for the BCA?) 

 

3. Is the proposed advertising plan cost effective for the BCA?   

 

These three issues were applied to the proposal from XCEL Federal Credit Union, should we sell 

them advertising space?  If so, under what terms?   

 

1. XCEL wants to make car loans and this is certainly car related.  XCEL is a full service 

financial institution headquartered in New Jersey.  As a credit union, XCEL can only 

serve its members, so they would request permission from their federal regulator to add 

BCA members to their potential membership base.  XCEL has experience working with 



car clubs, and they have found with heavy advertising, they can generate sufficient car 

loans to justify their advertising expense.  As Mike Book points out, BCA members may 

normally pay cash for their hobby cars, but that’s probably not 100%.  The BCA is 

looking for more members and younger members.  Younger potential BCA members 

may be attracted to a financing source for a hobby car or a restoration.  Existing members 

could also use XCEL as a source to help sell a car (financing is available through a 

financial institution affiliated with the BCA). 

 

2. According to the standards established by law, XCEL is considered well capitalized.  

According to credit union officials, the most recent federal examination resulted in a 

rating considered satisfactory. XCEL’s net worth is 7.4%, and while this meets to 

standards of well capitalized, because of the charter date (late 1950s), capital should in 

the 10% range.  Initially, this credit union served only employees of the New York and 

New Jersey Port Authority.  Their main office was located in the World Trade Center.  

The events of September 11 impacted the financial position and it’s possible that 

rebuilding from that event is the reason for lower than expected net worth at this time.  In 

addition to net worth, the net income for 2012 seemed a bit thin.  The ability to generate 

income has been improved with the closing of several physical branches. There is also an 

increase in delinquent loans during the last quarter of 2012.  According to the credit 

union officials, delinquency is now under control.  The credit union is only $143 million 

in assets.  This seems a bit small to serve members across the United States (and 

beyond).  This was discussed this with credit union officials.  Since 9/11, XCEL has 

moved away from physical branches to electronic service.  They now only have two 

physical offices.  With the experience of serving 10 car clubs, they are functioning on a 

nationwide basis.  In summary, XCEL is not the strongest credit union, but it should be 

around for the long haul.  To survive and grow after losing a main office in 9/11 is a very 

good sign.  Accounts (deposits) in XCEL are federally insured by the National Credit 

Union Administration.  Any BCA member investing in the credit union would be 

protected from loss in the event of the failure of the institution.   

 

3. Based on their experience, XCEL needs to advertise heavily for three years when moving 

into a new market.  Pending approval, they are willing to commit to a monthly full page 

ad.  Bill Stoneberg expressed concern as to the impact this would have on the Bugle’s 

ratio of advertising to content.  According to Modern Litho, the ratio of advertising to 

content impacts postage rates.  For a 48 page publication, the BCA should maintain the 

ratio around 25 to 30% at the most.  Classified ads (even free classified ads) count as 

advertising.  We are adding advertising for our apparel representative, so we’re losing 

ground on this ratio.  Advertising is important to our membership and potential 

membership.   

 

In summary, a relationship with XCEL Federal Credit Union could be beneficial for the BCA 

and its members.  The numbers by Mike Book indicate adding pages to accommodate XCEL’s 

ad would not be cost effective ($1,104 per month increase in cost related to $500 additional 

income).  While they may be willing to advertise in the national meet program, this advertising 

would not meet their standard of frequent.  Several suggestions have been made to meet XCEL’s 

“timely basis” need, while maintaining a healthy ratio of advertising to content for the 



Bugle. XCEL’s advertising can be alternated with other advertisers.  For example, advertising for 

the national meet fills the back cover every month, and the event is also advertised with the 

forms on the wrapper pages.  On a monthly basis this advertising on the back cover can be 

alternated between the national meet and XCEL.  Also, depending on the makeup of the apparel 

advertising, this could be alternated with XCEL.   

 

Date of Motion – April 11, 2013 

 

Motion – Motion made by Jerry Courson to enter into discussions with XCEL Federal Credit 

Union to meet their advertising needs in the near future without impacting the Bugle’s current 

ratio of advertising to content.  Also, the board of directors should formally request XCEL 

Federal Credit Union to offer credit union services to members of the Buick Club of America.  

The motion was seconded by Brian Clark.   

 

Summary of Discussion – XCEL forwarded a proposed letter to be used by the BCA to request 

inclusion of BCA members in the field of membership of XCEL.  Parts of the letter were 

objectionable, and changes will be made if the BCA enters into an agreement with XCEL.   

 

Vote – Motion passed (5 - 3): 

 

Rick Young – not voting   Keith Horsfall – Yes 

Kevin Kinney – Yes    Brian Clark – Yes 

Jerry Courson – Yes    Dick Sweeney – No 

Brian DePouli – Yes    Mark Lob - No 

Kris Syrdal – No 

 

 

 

Respectfully Submitted: 

 

 

 

 

Jerry L. Courson    



ACTIONS VIA E-MAIL 

BOARD OF DIRECTORS 

BUICK CLUB OF AMERICA 

 
Subject – New Medallions for Modified Division 

 

 

Background - The Modified Division was recently approved to use Gold, Silver and Bronze 

medallions mounted on the same black plaques used for the 400 point judging awards.  Mike and 

Nancy Book, Keith Horsfall, and Alan Oldfield have developed a design for the awards.  

Minimums of 100 pieces of each style must be ordered to get a reasonable price, and the initial 

cost will be about $6.50 each, which includes the die charge for each medallion.  Reorders will 

run approximately $5.50 each after that. 

  

Mike and Nancy requested board approval to order the first batch of the new Modified Division 

Gold, Silver and Bronze medallions.  The initial total order should be around $2,000.00 with 

shipping.  The quantity will give the Modified Division sufficient quantity to last for a lengthy 

period, and also provides flexibility to give more than one award per class place. 

  

 

Date of Motion – May 1, 2013 

 

 

Motion – A motion made by Dick Sweeney to authorize the purchase of the medallions as 

requested.  The motion was seconded by Mark Lob. 

 

 

Summary of Discussion – None 

 

 

Vote – Motion passed (8 - 0): 

 

Rick Young did not vote.  All others voted in favor of the motion.   

 

Alan Oldfield, Chief Judge, also voted in favor of the motion.  

 

 

Respectfully Submitted: 

 

 

 

 

Jerry L. Courson    
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